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Pandemic moves keep sports business on defense
By Teri Errico Griffis

tgriffis@scbiznews.com

A year ago, Todd Halloran faced a heavy 
decision. Shut down operations for a 
year, maybe longer, or work through a 

pandemic that would inevitably force a finan-
cial loss.

Halloran loves small businesses. He thrives 
on their challenges, the way they can unite 
communities, and how they move economies. 
As partner at a Los Angeles- and New York-

based private equity firm, Halloran spends 
his days providing capital and counsel to con-
sumer-focused businesses. But the pandemic 
produced a challenge that he didn’t anticipate 
when he became minority owner of the South 
Carolina Stingrays hockey team in 2018.

Ticket sales are the No. 1 source of revenue 
for the Stingrays, which have a home at the 
North Charleston Coliseum, with sponsor-
ships a close second. Both are driven by atten-
dance, and last year the pandemic gutted the 
team’s fan base, with ticket sales restricted to 

25% of capacity at the arena. Fans were hesi-
tant to visit public places, and companies on 
lockdown weren’t purchasing big bundles for 
group nights.

The impact that has carried over into the 
2021-22 season.

Halloran said ownership has been finan-
cially very challenging. The business has a 
large following and a large profile, but in terms 
of profits and losses, the Stingrays franchise 
works as small business.

See STINGRAYS, Page 8  

See GROWTH, Page 6  

R&D growth 
drives state’s 
robust sector

By Molly Hulsey
mhulsey@scbiznews.com

South Carolina continues to foster 
the fast-growing life science indus-
try in the Southeast, according to 

economist Joey Von Nessen, and the 
number of affiliated companies have 
almost doubled since 2017.

Neighbors Georgia and North Caroli-
na compete at a respective 2.8% and 4.6% 
growth rate. South Carolina comes in 
swinging with 8.1% gains in employment. 
Life sciences also continues to be the fast-
est-growing sector within the state.

In his presentation of the latest indus-
try economic impact report at SCBio 
2022 — the Life Sciences Conference of 
S.C. in Charleston on Feb. 23, Von Nes-
sen attributed the success of the sector 
to demand from the state’s aging popula-
tion, a strong business climate, and fewer 
workforce challenges faced by R&D firms 

CULINARY ARTS
Two restaurants open in former train depot on Ann Street

 using colorful motif and New York-style food.
Page 11



“I felt like we did our part to bring some entertainment to the community and jobs at a 
time when there was a lot of suffering and a lot of challenges.” 
 — Todd Halloran, owner and governor of the South Carolina Stingrays
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Upfront BRIEFS  |  FACTS  |  STATEWIDE NEWS  |  BEST ADVICE

You’re not going to believe this, but Charleston, Greenville and Myrtle Beach are 
among the least-expensive places to live in the U.S., according to an analysis by 
24/7 Wall Street.

The financial business analysis and commentary portal used data from real 
estate company Red Fin and the U.S. Department of Commerce to arrive at its list 

of the least-expensive places to live. 24/7 Wall Street used cost of living, housing search activity 
and population changes for 112 U.S. metro areas to arrive at a ranking.

Before you pass judgment on the veracity of this list while looking at your tax bill, think about 
this: A lot of people are moving here from places like California, New Jersey and New York, and 
it’s not because we cost more than where they live now.

Sure we have a hugely popular quality of life and access to the beaches and the mountains 
and a lot of stuff in between, but South Carolina also has low taxes and relatively affordable 
housing.

Consider that the median house in South Carolina is $261,882, and the median house in New 
Jersey is $435,668. That’s a 66.4% difference from the Palmetto State to the Garden State.

SC municipalities among least-expensive cities

Area/Rank Cost of living* Median home value

Charleston-N. Charleston/18 -2.9% $266,600

Myrtle Beach-Conway/21 -7.8% $212,100

Greenville-Anderson/28 -9.3% $186,800

Area Net inflow of people Median income

Charleston-North Charleston +4,964 $70,505

Myrtle Beach-Conway +4,314 $56,977

Greenville-Anderson +2,498 $58,621

Area Cost of living* Median home value Median income

Phoenix-Mesa, Ariz -1.3% $283,500 $67,896

Las Vegas, Nev. -3.1% $313,100 $62,107

Austin, Texas -0.7% $318,400 $80,954

Atlanta -2.1% $247,200 $71,742

Tampa, St. Pete, Fla. -1.2% $224,300 $57,906

Least expensive places to live in SC

Least expensive places to live in the US

*Compared to national average of 100%

Source: U.S. Bureau of Economic Analysis, Red Fin, 24/7 Wall Street

Charleston’s known for carriage tours, but not a low cost of living. (Photo/File)

Greenville’s downtown area weaves nature, architecture and business. (Photo/File)
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SC Biz News Briefs

ColumbiaBusinessReport.com

With publications in Charleston,
Columbia and the Upstate, as
well as a statewide magazine,
SC Biz News covers the pulse of
business across South Carolina.
Above are excerpts from our
other publications.

GSABusiness.com SCBIZmag.com

By Teri Errico Griffis 
& Molly Hulsey
tgriffis@scbiznews.com

mhulsey@scbiznews.com

South Carolina visitors haven’t changed, 
but what they’re searching for in a vaca-
tion has changed since the pandemic 

started. 
Outdoor recreation is essential for the lei-

sure traveler, and they’re looking to the South 
with year-round activities, said Duane Par-
rish, director of S.C. Parks, Recreation and 
Tourism.

Since state parks were reopened in May 
2020, travelers have visited in record num-
bers. State park revenue for 2021 increased 
47% from last year and 73.7% over 2019. 
Campground occupancy increased 17.1% 
year-over-year while cabin occupancy was 
up 17.5% from 2020, according to the PRT. 

“When people come and travel to state 
parks … they’re not just going to state parks, 
they’re going out into the local communities. 
� ey’re buying gas at the convenience stores. 
� ey’re going to the grocery store. � ey’re 
going to cultural events and seeking out 

opportunities in the region that they’re in,” 
said Joy Raintree, regional chief of the S.C. 
State Park Service’s Sandhill Region.

Raintree is heading up e� orts with Open 
Space Institute and Nature Conservancy to 
design one of � ve new South Carolina parks: 
the Black River State Park, a 70-mile water 
trail across Williamsburg and Georgetown 
counties. S.C. Parks plans to open access 
points along the river later this year. 

Additional properties under develop-
ment include tracts acquired by the state in 
a settlement with Dominion Energy. � ere 
are 27 acres at Pine Island on Lake Murray, 
190 acres at North Augusta’s Misty Lake and 
2,600 acres at the former Ramsey Grove 
Plantation along the Black River. 

“� at’s where we’ve bene� ted as a state,” 
Parrish said. “You think about all the lakes 
and rivers we have, beaches, boating, � shing. 
State parks, Congaree National Park. Hiking 
is a big thing with Palmetto Trail running 
through the state, and camping and golf. … 
So we’re sitting well; we’re in a good position 
for 2022 as well.”

By Ross Norton
rnorton@scbiznews.com

Adam Haldeman was getting frustrat-
ed.

� e vice president of research and 
development for Pendleton’s Tetramer Tech-
nologies felt mired in a web of expectations 
from the Department of Defense. A require-
ment to meet cyber security compliance 
has been part of DOD contracts since 2015, 
Haldeman said, but few in the department’s 
supply chain actually complied at � rst. 

In time, however, DOD pressure has 
increased, and those companies wanting 
to continue or become part of the Defense 
Department’s supply chain are expected to 
meet Level 2 compliance requirements when 
controlled unclassi� ed information is part of 
the mix. 

For companies such as Tetramer, Level 2, 
or advanced level compliance, means meeting 
110 practices to ensure that controlled unclas-
si� ed information is safe.

Haldeman said he understands the need 
for cyber security, but the process of reaching 
compliance was daunting for the businesses 
trying to get there. Besides, in a small busi-
ness, people like him have other work to do. 
Tetramer is an advanced materials company 
with a lot of projects underway, including 
a special glue that could reduce the cost of 
certain � ghter jet repairs from hundreds of 
thousands of dollars to hundreds of dollars by 
making � eld repairs possible. � e customer 
for that one is the Defense Department.

“Many of the (cyber security) requirements 
are interconnected,” Haldeman said. “It’s a 
whole web. It’s a mess. For any company that is 
not an IT company, it’s di�  cult and it’s expen-
sive. … I was trying to do it, and the solutions 
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Tourism gains ground from 2020 losses

Abbeville Community Development Director Austin Walker (right) accepts the Charles A. Bundy Award for the 
Abbeville Opera House from Gov. Henry McMaster and Duane Parrish. See related story, Page 8. (Photo/Molly Hulsey)
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By Christina Lee Knauss
Contributing Writer

With inflation rising faster than it 
has since Ronald Reagan was pres-
ident, small businesses are among 

those being hit hardest by rising prices. 
Economists and business leaders from 

around the Carolinas say South Carolina’s 
small businesses so far seem to be weathering 
the storm, but many factors, including a possi-
ble rise in the cost of leasing commercial space, 
could make the coming months more di�  cult. 

� e National Federation of Independent 
Businesses’ Small Business Optimism Index 

decreased in January to 97.1, down 1.8 points 
from December, with 22% of business own-
ers reporting in� ation as their single most 
important problem. Supply-chain tie-ups and 
di�  culty in hiring enough workers are two 
other concerns causing small business con� -
dence to shrink. 

“Small business owners have been manag-
ing incredibly well, but over the last six months 
we have seen a sharp drop in the number of 
small business owners optimistic about the 
future,” said Mark Vitner, senior economist 
with Wells Fargo Economic in Charlotte. “It’s 
mostly concerns about in� ation that are driv-
ing that. While many businesses have been 

able to pass along higher costs to their custom-
ers, they realize they’re not going to be able to 
do that inde� nitely.” 

Vitner said one shock that might hit small 
businesses hard over the next year is related 
to the Consumer Price Index. Some leases for 
retail, o�  ce or other commercial space are 
indexed for in� ation, tied to the 12-month 
cyclical change in the CPI, which is surging at 
record levels not seen in 40 years. 

A Feb. 10 report from the U.S. Labor 
Department showed that the CPI rose 0.6% in 
January, driving the annual rise in in� ation to 

Big worries, small businessesBig worries, small businesses
Be Beep A Toy Shop sales associate Ally Sundius rings up a purchase for Drew Lewis and dad Andrew Lewis at the toy store in Forest Acres. (Photo/Christina Lee Knauss)

Building on history
Optus Bank has long legacy 
of community focus, outreach.
Page 18

Inflation, supply chain woes contribute to owners’ ongoing concerns

Apartment-style hotel opens in Columbia

A 75-room stayAPT Suites, located at 851 Columbiana Drive in Irmo, is the 
Matthews, N.C.-headquartered company’s latest S.C. property. Hotels in Greer 
and Greenville opened last year.

The suites average 500 square feet and include a full-size kitchen, an open-concept 
living room and a separate bedroom with a king bed or two queen-sized beds.

“We are excited to bring our unique hotel concept to Columbia,” Gary A. DeLapp, 
stayAPT Suites president, said in a news release. “This area has much to offer both its 
residents and guests, from a vibrant culture to its diverse and thriving business com-
munity. We look forward to providing Columbia travelers with an all-around better 
hotel experience.”

The company is on track to open 20 hotels by the end of 2022 with another 15 in 
development, according to the release. CRBJ

Arial Mill developer leases Shaw Flooring facility 

Blue Diamond Industries, a subsidiary of the Swedish designer and manufactur-
er of fiber optic infrastructure Hexatronic Group AB, has chosen Clinton as the 
site of its first East Coast operations facility. 

The company’s $18 million investment is expected to create more than 90 jobs in 
the region, according to a news release. 

Blue Diamond Industries produces high density polyethylene conduit products 
for the protection of fiber optic, data and power cables to serve needs in power utility, 
cable television, broadband and commercial and industrial markets. 

Farpoint Development, the Chicago and Asheville-based developers that recently 
purchased Alice Co.’s Arial Mill, partnered with Annenberg Investments to acquire 
the 200,000-square-foot vacant industrial building, the news release said. The part-
ners then leased the property to Blue Diamond Industries. 

“We are thrilled to welcome Blue Diamond Industries to their new site at 877 Tor-
rington Road,” Justin Patwin, managing director at Farpoint Development, said in the 
release. “The location and existing building are a great solution for their operation, 
and it’s exciting to know they’ll be contributing to growing the nation’s critical infra-
structure from the heart of Upstate South Carolina in Laurens County. The property 
formerly served Shaw Flooring for many years, and we hope that this will be their 
home for many years as well. CRBJ

MIDLANDS

UPSTATE

Columbia Regional Business Report

GSA Business Report

The 75-room stayAPT Suites, located at 851 Columbiana Drive in Irmo, is the company’s latest S.C. property. 
Hotels in Greer and Greenville opened last year. (Photo/Provided)
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Small Business Spotlight
BRIAN ELENDER AND DREW STEVENSON, MARSHCAT COMPACTION SERVICE

Location: 
Charleston & 

Savannah

Year  
established: 

2021

Number of 
employees: 

6 

MISSION: 
To provide sustainable 

and cost-saving solutions 
for customers in their 

current waste streams.

ABOUT OUR COMPANY: 
Marshcat is a locally and veteran-owned business that 
provides Roll-off dumpster compaction services in 
Coastal South Carolina and Georgia. With operations 
based out of Charleston and Savannah, we offer green 
and sustainable solutions as well as cost savings 
for their current waste streams that have not been 
previously available in the waste industry.

OUR BUSINESS MODEL: 
We have several different offerings available depending 
on each customer’s specific needs. Ranging from multi-
year contracts, one off jobs or emergency compactions 
we have ways to bring value back to your business. 
Contact us for a free demo at 833-422-0202 so we can 
see which service model fits you best.

OUR CUSTOMERS: 
Our customers are anyone that utilizes roll off 
dumpsters as a part of their waste streams. This 
could be brick and mortar shops and stores, supply 
houses and lumber yards, as well as construction and 
on-site waste services. Our compaction service saves 
customers on average 30% on their current waste cost 
We pride ourselves in our ability to help customers find 
value regardless of how big or small their operation is.
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Construction starts on Glen McConnell Parkway widening
By Teri Errico Griffis

tgriffis@scbiznews.com

Anyone living near Bees Ferry 
Road in West Ashley knows the 
nightmare of traveling Glenn 

McConnell Parkway toward Interstate 
526 in the morning, slogging back home 
bumper-to-bumper in the evening.

A 5-mile commute can become a 
long drive as thousands of cars stop and  
go.

Charleston County thinks they have a 
plan that will provide some relief.

Starting March 1, construction will 
begin on the Glenn McConnell Parkway 
Widening Project. The improvements 
will expand the four-lane road to six, 
starting west of Magwood Drive through 
the intersection of Glenn McConnell 
Parkway and Bees Ferry Road, the county 
said in a news release.

Charleston County said all work 
requiring lane closures will happen at 
night with advanced notice.

Beyond lane expansion, plans call for 
adding another stoplight at Essex Farms 
Drive, the entrance to the Harmony at 

West Ashley apartments, and upgrades 
to three existing intersections, the county 
said.

A 10-foot-wide muti-use pedestri-
an and bicycle path will be installed 
adjacent to the parkway’s east-bound 
lanes and will connect to existing side-
walks at Bees Ferry Road and Magwood  
Drive.

Plans further call for multi-modal 
improvements, including creating seven 
bus stops with shelters and bus pull-outs, 
roadway draining modifications and 
improvements, and updated landscape 

and irrigation systems along the corridor.
The Glenn McConnell Widening Proj-

ect design has gone through two rounds 
public meetings. One session on Dec. 3, 
2018, and another on Jan. 29, 2020. Both 
the S.C. Department of Transportation 
and the city of Charleston approved the 
plan.

The project will be funded by the 2016 
Charleston County Transportation Sales 
Tax and managed by Charleston County 
Public Works. CRBJ

Reach Teri Errico Griffis at 843-849-3144.

in particular.
With an annual $25.7 billion total 

economic impact on the state — a 61.6% 
increase since his 2017 study — life sci-
ences continued to outperform the state 
as a whole in terms of employment 
growth over the past decade.

In 2020, when most industries in the 
state were stopped in their tracks by 
COVID-19 and witnessed a 4.8% dip in 
year-over-year employment growth, the 
life sciences grew by 4.9%, according to 
the University of South Carolina Darla 
Moore Business School economist.

“The bottom line here is that the life 
sciences have done very well and has seen 
growth that has persisted and continued 
uninterrupted throughout the pandem-
ic period,” he said. “And moreover, we 
can also see that life sciences have been 
pulling up the average rate of growth in 
South Carolina consistently over the past 
decade.”

These jobs are also more widespread 
and higher paying than most in the Pal-
metto State.

Among the 30,731 employed at 1,033 
life science-specific companies in the 
state, average wages are 79% higher at 
$87,369 than the average wage among 
all jobs in the state, $48,942. While, like 
the automotive and aerospace industry, 
life science has formed clusters of firms 
in the Charleston and Greenville-Spar-
tanburg areas, 42 of the state’s 46 counties 
are home to at least one life science enter-
prise.

“Life science typically generates high 
wage-high skilled positions in South Car-
olina, more so than most other industry 
sectors in a variety of STEM fields,” he 
said. “We see the life science industry cre-
ate and enable a broader expansion of the 
knowledge economy in South Carolina.”

In other words, it is an industry sec-
tor that is fueled by steady innovation 
and then the commercialization of those 
ideas.

According to the report’s projections 
for the next six years, the state’s life science 
research, testing and development field 

will continue to grow much faster than 
other life science subsectors at an 18.4% 
growth rate — and faster than the state’s 
economy as a whole, which he expects to 
grow by 9.2% between 2018 and 2028.

The bioscience related distribution 
market (11.2% growth rate), agricultur-
al products (7.5%), drugs and pharma-
ceuticals (7.4%) and medical devices 
and equipment subsectors trail behind, 
even as the production, construction and 
maintenance of medical devices, phar-
maceutical and related equipment now 
makes up 32.9% of all life science employ-
ment numbers.

“The economic impact itself goes well 
beyond just the activities of the firms 
themselves,” said Von Nessen. He added 
that 39% of the close to 90,000 people 
employed in the life science sector work 
at a company that serves the industry but 
may not be considered a life science com-
pany itself.

For every 10 jobs created in the life sci-
ence industry, another 19 in other sectors 
crop up across the state, according to the 
report. Or, from another angle, the sector 
supports 4.2% of all jobs, whether they 

are within the field or just work with it, 
across the state.

“Thus, the life science industry has the 
ability to scale up employment in South 
Carolina in a way that few other indus-
tries posses,” he said in the report.

Work availability was the most com-
mon challenge cited by industry profes-
sionals in an SCBio survey Von Nessen 
conducted in early 2022. But due to their 
smaller size, R&D companies and lab-
oratories tended to have fewer struggles 
retaining a workforce.

“I think it shows that we’re diversify-
ing our economy,” Lightsey said about the 
industry’s growth. “Life sciences is one 
of those areas of business that is going to 
really be transformed in the next five, 10 
years, as all of this genetic science starts to 
come into the marketplace.”

One example given centerstage at the 
conference was the $51 million expan-
sion of Greenville’s Diversified Medical 
Healthcare, an umbrella group for pro-
cedure tray and medical supplies manu-
facturing, software development and lab-
oratory testing companies like Premier 
Medical Laboratory and CPT Medical.   

The company will use the investment 
to propel its new line of the retail genet-
ic testing kits, MyHealthPro, to market. 
Similar to 23 and Me, the kit will be used 
to identify sucessbility to certain genet-
ic medicial conditions, according to the 
company. 

“A lot of the newest innovations are 
coming in the manufacturing space,” 
Michelle McMurry-Health, president and 
CEO of Biotechnology Innovation Orga-
nization, said during her Feb. 23 keynote. 
“It’s not just that we need to repatriate a 
lot of the types of manufacturing that 
we’ve been doing (abroad) for the last 10 
or 20 years. It’s that we’re going to need 
a whole new set of tools to manufacture 
scientific solutions at scale.”

Access to health care in develop-
ing nations is not limited by intellectual 
property rights, she said, but by the mate-
rials needed to create and transport pub-
lic health products like the COVID-19  
vaccine. 

“The wait limiting step in biotech is 
increasingly manufacturing, increasing-
ly the supplies needed to get to the end 
goal,” she said. CRBJ

Teri Errico Griffis contributed to this report.

GROWTH, from Page 1  

Joey Von Nessen was one of several speakers who discussed the life science industry’s growing impact on 
the Charleston economy at SCBio on Feb. 23 and 24 at the Gaillard Center. (Photos/Provided)

SCBio exhibitors talk to attendees during the 
conference held recently in Charleston.
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By Teri Errico Griffis
tgriffis@scbiznews.com

A foreign investor has purchased 
Coventry Green Apartments, a 
Goose Creek apartment commu-

nity, for $52.7 million in an off-market 
transaction. 

This is the second deal in two 
months for Excelsa U.S. Real Estate I 

LP and represents the firm’s 10th acqui-
sition in the U.S., the company said in 
a news release. 

Founded in 2001, Excelsa Properties 
is the U.S. real-estate investment arm of 
Excelsa Holding, an independent invest-
ment firm with operations in the Unit-
ed States and the Middle East. Excelsa 
Holding has close to $450 million in total 
assets under the company’s management.

The Lowcountry purchase includes 
Coventry Green’s 256 units with green-
space and a variety of amenities. Excel-
sa plans to spend more than $5 million 
to upgrade the property and increase its 
value, the company said. 

“Goose Creek is part of the rapidly 
growing Charleston metropolitan area, 
with a labor force growing three times 
the national average, as the area attracts 

global manufacturers,” Excelsa Managing 
Director David Fletcher said in a state-
ment. “Jobs and lifestyle will continue to 
drive resident demand for years to come.”

The company said the acquisition 
brings the Excelsa’s total U.S. purchases 
to approximately $350 million in multi-
family properties nationwide. CRBJ  

Reach Teri Errico Griffis at 843-849-3144.

Foreign investor buys Goose Creek community for $52.7M

By Teri Errico Griffis
tgriffis@scbiznews.com

A global logistics and transporta-
tion company is expanding its 
Lowcountry operations and relo-

cating its headquarters from the North-
east to Charleston County. The $13.7 mil-
lion investment should create 135 jobs.

MSC USA, the U.S. cargo shipping 
arm of MSC Mediterranean Shipping Co., 
already has operations in Mount Pleasant, 
but will build a new 25,000-square-foot 
location at 700 Watermark Blvd., adjacent 
to the company’s existing building. 

MSC USA President and CEO Fabio 
Santucci expects the Mount Pleasant 
branch to grow exponentially in the near 

future. He attributes the company’s suc-
cess to the county’s talent and resources. 

“We would like to thank Charleston 
County Economic Development, along-
side the state of South Carolina, its gover-
nor and the mayor of Mount Pleasant for 
their community and business-friendly 
policies, which have made it possible for 
MSC USA to grow and flourish locally,” 
Santucci said. “We’re excited about the 
opportunity of drawing more talent to 
Mount Pleasant by continuing to invest 
in our workforce there.” 

MCS USA was founded in 1970 in 
Switzerland where its main headquar-
ters remains today. The company has 524 
offices across 155 countries with more 
than 100,000 employees worldwide. With 

the Mount Pleasant expansion, there will 
be more than 500 employees locally.

“MSC USA has been operating in 
Charleston for almost three decades, and 
their economic impact on our community 
is profound,” Charleston County Council 

Chairman Teddie Pryor said in a state-
ment. “The addition of new capabilities 
at their Mount Pleasant headquarters sig-
nals another vote of confidence by MSC 
in the Port, our skilled workforce and the 
sound fundamentals of the Charleston 
region’s business climate.” 

Secretary of Commerce Harry Light-
sey said the expansion is a testament to 
the region’s logistics capabilities being an 
answer to businesses’ needs. 

“South Carolina has earned a repu-
tation as a place that excels at making a 
variety of complex products. And, a crit-
ical factor in boasting a diversified, suc-
cessful economy is the ability to efficient-
ly and effectively transport products,” he 
said. CRBJ 

Global logistics company invests $13.7M in Mount Pleasant operations
“We’re excited about the 
opportunity of drawing 
more talent to Mount 
Pleasant by continuing to 
invest in our workforce 
there.” 
Fabio Santucci
MSC USA president and CEO
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The Stingrays took on the Florida Everblades at the North Charleston Coliseum on Feb. 26.

ECPI University moves to larger campus in North Charleston
By Andy Owens

aowens@scbiznews.com

ECPI University has opened the 
doors on a new, larger location at 
3800 Paramount Drive in North 

Charleston, moving from the univer-
sity’s previous location on Northside  
Drive.

James Weaver, ECPI University 
Charleston campus president said the 

university is designed to support adult 
learners with an “immersive, hands-on” 
educational experience.

“It’s our goal that graduates enter the 
workforce, they are prepared for careers 
in technology, nursing or health care,” 
Weaver said in a statement. 

The North Charleston campus offers 
nursing, medical assisting, cyber and 
information security and engineering 
technology courses of study, the univer-

sity said.
ECPI has been operating in the 

Charleston area since 2003, the university 
said in a news release, and has additional 
campuses in Columbia, Greenville as well 
as Virginia, North Carolina, Florida and 
Texas. 

The university also offers online cours-
es for students.

Vice President of Strategic Initiatives 
Sam Dreyfus said the larger, centralized 

location has room to grow for additional 
programs of study when needed. 

“The larger site will allow for 
the expansion of future programs 
to support the region’s talent gap 
and better serve the workforce demands 
employers are facing with a booming  
Charleston market,” Dreyfus said in a 
statement. CRBJ

Reach Andy Owens at 843-849-3142.

“I remember sitting there having dis-
cussions and we weren’t the only organi-
zation in our league to have those same 
discussions, obviously,” Halloran said. “But 
we felt like, ‘Hey, there are limited options.”

His hope was if play continued, fans 
would respond and the sales would come.

Coming off the high of 2019-2020 
when the Stingrays had a winning season 
cut short from coronavirus, the 2020-21 
season was shaping up better. The team 
was 31-23-10. They won the Eastern 
Hockey League Championship. They 
made it to the Kelly Cup finals.

But last season started two months late 
and therefore extended into June and July 
for playoffs. At that point, the coliseum 
was already booked up for the summer, 
and the Stingrays were forced to play out 
the championship series in the North 
Charleston Ice Palace — a practice facility 
that holds 500 people max. That’s 6% of 
normal capacity at a time when sales soar. 

“We couldn’t even accommodate ticket 
holders, which total closer to 1,100, so that 
was tough for business,” Halloran said. 

Ticket sales typically fluctuate during 
the year, said Kevin Schildt, vice president 
of corporate partnerships. Sales are hot 
with the October opener, trail off through 
the holidays and then increasingly jump 
up from January on.

Those later months are crucial to the 
Stingrays business model as fans are pack-
ing the arena, bringing large parties and 
hopefully celebrating. That’s when the 
majority of ticket packages and sponsor-
ships are purchased for the following year. 

With fractional attendance at the Ice 
Palace, without space for loyal fans, with-
out box seats and larger celebrations, a 
crucial business opportunity inevitably 
underperformed. 

“In terms of why our attendance isn’t 
what it usually is, that was a factor — not 
being able to play the playoffs in the coli-
seum,” Halloran said.

This season, fan attendance averages 
3,500 a game, but sponsorships have been 
huge. Stingrays reported a record year 
for corporate partnerships, Schildt said, 
matching pre-pandemic levels.

Sponsorships are an anchor of the 
Stingrays business model that Schildt has 

focused on growing over the year. For the 
Stingrays, those partnerships represent 
not only revenue, but they build relation-
ships and draw in fans who might not 
come for the hockey. 

The Stingrays aren’t just selling hockey. 
They’re selling an entertaining experience. 

People also come simply because 
games are a fun and affordable night 
out. They attend for raffles, to dress up 
for Star Wars night or to bring the kids 
to Nickelodeon Day. They attend to sup-
port nonprofit nights and military or first 
responder appreciation events. 

“I think our product is pretty unique 
compared to the movies or other options 
in the community… That’s why I feel it’s 
important to have these promo nights 
that appeal to the masses and not just spe-
cifically hockey fans,” Stingrays President 
Rob Concannon said. 

At the beginning of the 2019-20 sea-
son, Concannon and Halloran spent days 
weighing the pros and cons of playing out 
the season. Whether that was the right 
choice, Halloran said it’s impossible to 
know for sure. 

In his gut, though, he and Concannon 
believe they made the right call for the 
players, for the community, for the jobs. 

Operations are run by 12 employees 
in the North Charleston-based office, 

including Concannon and Schildt. Add 
four coaches and 26 players and that 
rounds out the full-time squad. The arena 
and Stingrays then both employ tempo-
rary staff for game days.

“We could have sat there and debated 
about them all day long, but the bottom 
line was we made a commitment to play,” 
Concannon said. 

“We as an organization got a lot of 
goodwill and good feeling about (remain-
ing open),” Halloran said. “I felt like we 
did our part to bring some entertainment 
to the community and jobs at a time 
when there was a lot of suffering and a lot 
of challenges,” Halloran said. 

Even South Carolina Governor Henry 
McMaster extended his appreciation to 
Halloran for keeping jobs active during 
the pandemic.

Going on two years under the shadow 
of the pandemic, Concannon said the team 
and business have had to go about each 
season from a different perspective, keep-
ing the community, the fans, the sponsors 
engaged with every win and  every loss.

“I think for the most part, we’ve done 
a good job of keeping things afloat, but 
we’re definitely looking forward to 2023,” 
Concannon said. CRBJ

Reach Teri Errico Griffis at 843-849-3144.

STINGRAYS, from Page 1  

South Carolina Stingrays defenseman Greg DiTomaso pauses on his way to the locker room to sign a fan’s jersey. (Photos/Teri Errico Griffis)
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By Ross Norton
rnorton@scbiznews.com

Adam Haldeman was getting 
frustrated.  

The vice president of 
research and development for Pendle-
ton’s Tetramer Technologies felt mired 
in a web of expectations from the 
Department of Defense. A requirement 
to meet cyber security compliance has 
been part of DOD contracts since 2015, 
Haldeman said, but few in the depart-
ment’s supply chain actually complied 
at first.   

In time, however, DOD pressure has 
increased, and those companies want-
ing to continue or become part of the 
Defense Department’s supply chain are 
expected to meet Level 2 compliance 
requirements when controlled unclas-
sified information is part of the mix.   

For companies such as Tetramer, 
Level 2, or advanced level compliance, 
means meeting 110 practices to ensure 
that controlled unclassified informa-
tion is safe.  

Haldeman said he understands the 
need for cyber security, but the process 
of reaching compliance was daunting 
for the businesses trying to get there. 
Besides, in a small business, people like 
him have other work to do.  

Tetramer is an advanced materials 
company with a lot of projects under-
way, including a special glue that could 
reduce the cost of certain fighter jet 
repairs from hundreds of thousands of 
dollars to hundreds of dollars by mak-
ing field repairs possible. The customer 
for that one is the Defense Department.  

“Many of the (cyber security) 
requirements are interconnected,” 
Haldeman said. “It’s a whole web. It’s a 
mess. For any company that is not an 
IT company, it’s difficult and it’s expen-
sive. … I was trying to do it, and the 
solutions weren’t even working that 
well. We still weren’t compliant. And if 
we continued on that track it was going 
to be years and a lot of money. And 
in the end, I’m not confident it would 
have worked out in actually being 
secure and compliant.”  

Help came from the S.C. Commerce 
Department and the S.C. Manufactur-
ing Extension Partnership, along with 
the S.C. Department of Employment 
and Workforce, through a program 
that last year connected Tetramer and 
26 other S.C. companies to firms such 
as Beryllium Information Security 
that specialize in leading companies 
through the compliance process. The 
S.C. Cybersecurity Assistance Program 
also pays most of the cost, though it 

does not cover the cost hardware or 
software.  

SCMEP and the Commerce Depart-
ment are urging companies in — or on 
the cusp of being in — the DOD sup-
ply chain to apply for one of 31 grants 
offered this year to help meet those 
cyber security guidelines. Companies 
are required to put up about $3,000 and 
the grant pays $22,000, which covers 
the program cost, according to Andy 
Carr, interim president and senior vice 
president of operations for SCMEP.  

“It takes a fair amount of time and 
a fair amount of resources to get there 
to these levels and our program is 
designed to provide qualified resources 
for it, and also to provide considerable 
financial support so it (the cost) is not 
a deterrent for companies, financially,” 
Carr said.  

He said it takes about six months to 
complete the process with the help on 
one of seven vendors that work with 
S.C. companies to help them meet 
the requirements that are part of the 
Cybersecurity Maturity Model Certifi-
cation. CMMC is a framework of vari-
ous cyber security standards and best 
practices. 

Details and an application can be 
found at scbizdev.sccommerce.com. 

According to Cynthia Davis, busi-

ness and industry manager with the 
Commerce Department, to get started, 
a company has to have a brick-and-
mortar presence, must have been in 
business for a year, must have at least 
four employees and must be in the 
DOD supply chain.   

“Working with SCMEP and their 
program was big for us because the bill 
for doing it internally was accumulat-
ing,” Haldeman said. “It was big to have 
that cost mitigated a bit and to connect 
with Beryllium Information Security 
and chart a course that actually got us 
there.” 

As daunting as the challenge was 
for Tetramer, which has been in busi-
ness for more than 20 years and in the 
DOD supply chain for much of that 
time, Haldeman said the process would 
probably keep younger companies 
away. 

 “If we were 5 years old or less we 
probably would not start working with 
the DOD,” he said. “We probably would 
have just avoided it all together. They 
want small businesses and they want 
innovation and new ventures con-
sidering DOD applications, but this  
(cyber security compliance) is a big 
hurdle.” CRBJ

Reach Ross Norton at rnorton@scbiznews.com.

Program helps SC companies meet DOD cyber requirements
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By Molly Hulsey
mhulsey@scbiznews.com

South Carolinians may be more than 
aware of damage the Russian inva-
sion of Ukraine has wreaked at the 

gas pump. But while Russian exports bare-
ly register on the economic radar for many 
states, South Carolina is the second largest 
exporter to the country by value. 

The Palmetto State’s Russian export 
industry is worth $351 million each year, 
according to 2021 U.S. Census data, and 
makes up 1.2% of all export value for the 
state — higher than anywhere else in the 
nation but still a small part of the state’s $30 
billion export industry. 

A 162% or $17.9 million increase in 
state exports to Russia last December, along 
with the trade of gas turbines and precious 
metal compounds, contributed to South 
Carolina’s year-over-year export value, 
according to the Observatory of Economic 
Complexity.  

Russia was the fifth largest importer of 
vehicles from BMW’s Plant Spartanburg in 
2020. 

Vehicles, aircraft parts and rubber tires 
are at the top of South Carolina’s export 
list. Russia turns to the United States 
for imported cars and aircraft. U.S. auto 
exports is an $11 billion market, according 
to OEC data. The Russians account for less 

than $800 million of that, according to the 
Office of the U.S. Trade Representative. 

Export restrictions put into place on 
Feb. 24 include controls on avionics and 
aircraft components, as well as telecommu-
nication devices, sensors, navigation equip-
ment and microelectronics. 

“With these export controls, we, togeth-
er with our allies and partners, are techno-
logically isolating Russia and degrading its 
military capabilities,” Thea Kendler, the U.S. 
assistant commerce secretary for industry 
and security, said in a Feb. 24 statement. 

Parts and components used in civil air-
craft will also require an Export Adminis-
tration Regulations license, according to 
the U.S. Commerce Department. 

“Even most products made overseas 
using sensitive U.S. technology will be 
restricted for export to Russia,” Kendler 
said in the statement. “Russia’s violation 
of Ukraine’s territorial integrity and sov-
ereignty warrants this swift and expansive 
export controls response.” 

On Feb. 28, Volvo Cars pulled the plug 
on any sales to Russia, once the auto com-
pany’s fastest growing market. The Swedish 
manufacturer assembles its S60 mid-size 
sedan in Ridgeville. 

“We do not know the full impact today 
since all sanctions have not yet been 
imposed,” a Volvo Cars spokesperson said 
in a statement. “However, considering 

the potential risks associated with trading 
material with Russia, including the sanc-
tions imposed so far by the EU and U.S., 
Volvo Cars will not deliver any cars to the 
Russian market until further notice. We 
continue to monitor the situation closely.” 

BMW’s 2022 export report showed 
Great Britain displaced Russia last year 
as Plant Spartanburg’s fifth largest export 
market, as Russian manufacturer Avtotor 
ramped up to produce the most popu-
lar BMW models in the Russian market: 
BMW X6, BMW X7, BMW 5 Series and 
the BMW X5.  

On Feb. 10, the company announced 
the equivalent of a $305 million investment 
into a Kaliningrad plant for the production 
and supply of vehicles until 2028.  

BMW Plant Spartanburg had not 

responded to inquiries by press time.  
Over the past decade, Boeing has filled 

orders for 63 jets for Russian customers 
with 34 orders for the 737 Max and 777F 
jets on backlog. Ukraine’s SkyUp Airlines 
has seven 737 Max jets on backlog. 

How the conflict impacts these orders 
remains unclear, but some professionals 
fear tightening sanctions may halt the sup-
ply of a critical mineral for Boeing’s aircraft. 
Furman University economist Jason Jones 
said the sanctions placed on Russia were 
not as stiff as they could be. 

“Are there sanctions that could be 
engaged that would be more effective than 
others?” Jones said. “Yes, but the more 
effective they get in slowing Russia, the 
more painful they are for the West, because 
we are integrated.” 

The day after Russia invaded Ukraine 
and the United States placed selective sanc-
tions on a few banks and Russian oligarchs, 
stock values recovered, he said.

“How much does keeping Ukraine 
independent from Russia matter versus 
the pain that you feel in your domestic 
country? That’s a political question. It’s not 
an economic question,” he said. “That’s a 
political choice that they’re going to have to 
make.” CRBJ

Reach Molly Hulsey at 864-720-1223 or  
@mollyhulsey_gsa on Twitter.

Russian exports from SC small part of annual total

“How much does keeping 
Ukraine independent from 
Russia matter versus the 
pain that you feel in your 
domestic country? That’s a 
political question. It’s not 
an economic question.”
Jason Jones
Furman University economist
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Bodega, Share House open in former train depot downtown

International software company expanding to Charleston

By Jenny Peterson
Contributing Writer

Bodega and Share House, two new 
restaurant ventures from Uptown 
Hospitality Group, are now open 

inside an 8,000 square-foot former train 
depot at 23 Ann St. downtown.

Originally constructed in 1850 by 
the S.C. Railroad Co., the train depot 
has previously been the location for a 
multi-restaurant concepts Scarecrow, 
Feathertop, and Wise-Buck Smoked 
Meats. 

Now completely transformed, Bode-
ga’s bright and bold graffiti-filled walls 
and colorful tiles are a nod to bodegas 
found in New York with custom works 
from local Charleston artist Jennifer 
Griffith.  Next door, Share House fea-
tures coastal cantina beachy décor with a 
large bottle-cap mural and sea glass and 
crushed shell tabby-topped bar.

The establishment is the first per-
manent brick-and-mortar for Bodega, 
which gained popularity as a weekend 
pop-up serving oversized New York-
style breakfast sandwiches inside the 
hospitality group’s Uptown Social on 
King Street. 

Keith Benjamin, co-founder and 
senior operating partner of Uptown Hos-
pitality Group, said the team began look-
ing for a permanent location for Bodega 
in 2019 that offered a similar square foot-
age to Uptown Social. 

“We had our eye on 23 Ann St. for 
some time,” Benjamin said. “Being down-
town was a must for us at the time, either 

on or around King Street. On a whim, 
we reached out to the leasing agent and 
as they say, the rest is history. We knew 
right then that we had a home for the two 
concepts we had been dreaming about.”

It took 15 months to build out the 
space for the two concepts, Benjamin 
said. 

The restaurants have an open-air 
indoor-outdoor layout featuring expan-
sive garage doors opening onto a patio 

that overlooks a pedestrian walkway that 
spans the entire block. Both are overseen 
by executive chef Alec Gropman.

Bodega keeps to its pop-up menu fea-
turing New York style-sandwiches. It also 
offers afternoon “Bodega Boards,” a take 
on charcuterie. 

Bodega’s coffee program from Brian-
na Berry, a cocktail and coffee consultant, 
features “Soon to be Famous,” an espresso 
martini made with vodka, butterscotch 

liqueur and cold brew concentrate.
The menu at Share House features 

beach bites snacks such as shrimp and 
avocado empanadas and street corn 
hushpuppies along with a slider menu 
that includes a crab cake on a house-
made Hawaiian slider roll. 

“When you walk into this place, you’ll 
truly feel that you’re in a beach town,” 
Benjamin said. “It’s really the perfect 
space for locals and visitors.” CRBJ

By Robi Lyle
rlyle@scbiznews.com

Another tech-focused company 
is expanding its reach to South 
Carolina. 

   Camgian, a Mississippi-based soft-
ware company with offices in Tuscalo-
osa, Ala., and Nashville, Tenn., recently 
leased space at the Charleston Tech Cen-
ter and has been working closely with the 
Charleston Digital Corridor to set up a 
new office and establish connections in 
the region.

“We are honored Camgian has select-
ed Charleston for their expansion,” said 
Charleston Digital Corridor Director 
Ernest Andrade in a statement. “The 
decision by Camgian to locate to Charles-
ton is validation that our long-term strat-
egy to provide resources to the high-wage 
tech industry is smart and fruitful.”

Camgian specializes in AI- and 
data-driven software that optimizes busi-
ness for large- and mid-sized companies. 

The company was founded in 2006 as a 
contract research and development firm 
and has since evolved into a develop-
er for clients in industrial manufactur-
ing, national security and global finance 
such as Boeing, Bloomberg and the U.S. 
Department of Defense.

“We think there’s a lot of growth 
potential for us as a company in Charles-
ton and in South Carolina, and we’re 
very excited to be here,” said Gary Butler, 
Camgian’s founder and CEO. “We want 
to grow business in the commercial sec-
tor, primarily in the industrial-manufac-
turing sector, and also potential defense 
business, and we want to create jobs that 
are supported by that growth.” 

Butler has engineering expertise with 
a technical focus in artificial intelligence, 
machine learning, genetic algorithms and 
wavelets. 

He’s also a frequent visitor to the Low-
country. Butler recently sold his vacation 
house on Isle of Palms, but he loves the 
area so much that he convinced his long-

time friend Kevin Tingly, Camgian’s vice 
president of commercial programs, to 
move here nine years ago. 

Tingly has been working remotely for 
four years with commercial businesses 
in Charleston and now looks to lead a 
team of local engineers in Camgian’s new 
brick-and-mortar office.

“When we started thinking about 
expansion, it became evident really quick-
ly that Charleston was an obvious place to 
put down roots and grow our business in 
the Southeast,” Tingly said. “A lot that is 
to do with the tech talent that has shown 
up in Charleston, not only organically 
from the universities but also the influx of 
tech talent from the Northeast, Midwest 
and so forth.”

“Charleston can assist us with our 
hiring needs which include senior and 
junior positions, software engineering, 
artificial intelligence and data science to 
name a few,” Butler said.

While data science certainly isn’t a 
new concept to manufacturing compa-

nies in the tri-county area, it is an indus-
try that is closely centered around the 
West Coast. 

Camgian’s goal is to be a source for 
the latest in Silicon Valley innovation in 
the Southeast, by networking with com-
panies and customizing algorithms that 
help drive their business forward, and by 
getting boots on the ground to drive the 
industry forward locally.

“It’s very important to us from a cul-
ture standpoint that we work organically 
with our communities,” said Tingley, who 
underscored the value of working face-
to-face with people in their offices and 
factory floors.

“Our motivation for moving to 
Charleston is to take that experience, take 
that know how in technologies that we’ve 
been developing in the industrial man-
ufacturing sector in the South, and start 
engaging with clients in South Carolina,” 
Butler said. CRBJ

Reach Robi Lyle at 843-849-3119.

Uptown Hospitality Group opened Share House and Bodega inside a former train depot on Ann Street, across from the Children’s Museum of the Lowcountry. The 
building was constructed in 1850 by the S.C. Railroad Co. (Photo/Luke Higgs Photos)
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Year over year
The real estate market in South Carolina is 
on fire with data showing strong year-over-
year gains in the latest available data.

Median home value 2021
Home values in selected counties, including 
South Carolina’s primary markets. 
County Value
Charleston $396,168
Beaufort $358,399
Dorchester $262,454
Greenville $243,853
Berkeley $249,268
Horry $234,141
Richland $199,677
Lexington $191,178
Anderson $186,256
Spartanburg $181,908
Newberry $130,215

Change in value 2020-2021
All of South Carolina’s largest markets, 
including the Upstate, Midlands, Lowcountry 
and Horry County show nearly a 10% 
increase or more year-over-year.

County Value
Charleston 10.6%
Berkeley 10.6%
Dorchester 10.6%
Horry 10.6%
Spartanburg 10.6%
Anderson 9.9%
Greenville 9.9%
Richland 9.6%
Lexington 9.6%
Beaufort 8.2%
Newberry 8.2%

 
Cost of borrowing
Monthly mortgages have increased across 
the Lowcountry from now compared to 
a year ago, according to data from the 
National Assocation of Realtors

County Now Year ago %
Charleston $1,503 $1,400 +7.4%
Berkeley $946 $881 +7.4%
Dorchester $996 $927

Source: National Association of Realtors

Consultant says historic districts offer 
viable long-term, community assets

By Jenny Peterson
Contributing Writer

Creating and preserving historic 
districts hits more metrics of eco-
nomic growth than widespread 

new construction, including more direct 
and indirect jobs created, lower foreclo-
sure rates and more startup businesses 
moving into the area. 

That’s according to Donovan Ryp-
kema, principal of PlaceEconomics, a 
Washington, D.C., real estate and eco-
nomic development consulting firm and 
professor at University of Pennsylvania.

Rypkema was the guest speaker at the 
Preservation Society of Charleston’s win-
ter meeting, which drew a crowd of more 
than 100 members in February to the 
American Theater downtown.

Charleston is recognized as creat-
ing the first local historic district in the 
nation in 1931. While society members 
already champion historic districts, Ryp-
kema offered laser-focused insights into 

the economic benefits of the districts, 
based on studies in American cities of 
all sizes, including Savannah; Nashville, 
Tenn.; and Raleigh, along with larg-
er metropolitan areas like Los Angeles, 
Miami and San Antonio. 

Rypkema said that more jobs are cre-
ated — both direct and indirect — when 
buildings are rehabbed versus built from 
the ground up.  

“In America, as a general rule of 
thumb, new construction (costs) will be 
half labor and half materials. But reha-
bilitation (costs) will be 60 to 70% labor 
with the balance being in materials, and 
that has a huge impact on a local econ-
omy,” he said. “In the U.S., when there 
are 100 jobs in new construction, 135 
jobs are created elsewhere in the econo-
my. But when those 100 jobs are created 
doing rehabilitation of your great build-
ings in Charleston, that means 186 jobs 
are created elsewhere in the local econ-
omy.”

A major economic driver for historic 

districts is that new and startup businesses 
want to relocate in these districts, Rypke-
ma said, capturing a discerning millenni-
al business market — a population which 
now outpaces any other generation. 

Trends in other cities studied have 
shown that startup businesses gravitate 
towards locating in historic districts at a 
higher percentage than the city as a whole 
— in some instances, a 2-to-1 ratio.

“In Nashville, a vibrant city with all 
the kinds of development pressures that 
you’re seeing in Charleston, 40% of job 
growth is in the historic districts com-
pared to 9% in the rest of the city,” Ryp-
kema said. 

Historic districts see lower foreclo-
sure rates than their counterparts city-
wide — not always because owners are 
more financially well-off, Rypkema said. 
An important factor is that property 
values in historic districts generally stay  
protected.

See HISTORIC, Page 16  

Drayton Hall, located on the Ashley River, was built in the 18th century and has been owned by seven generations of the Drayton family before becoming a historic 
site. (Photo/Meet Charleston)
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Pennsylvania developer prepares to break 
ground on North Charleston retail center

By Teri Errico Griffis
tgriffis@scbiznews.com

Residential development, growing 
commercial space and high traffic 
counts of 40,000 vehicles a day on 

Dorchester Road have caught the eye of 
Pennsylvania developers, Hardy World.

The company is preparing to break 
ground on Indigo Fields, a North Charles-
ton mixed-use retail and medical center 
featuring 400-plus feet of frontage. 

The 30,043-square-foot project at 5301 
Indigo Fields Blvd. has been approved, 
and Hardy World is working to get all 
construction permits in hand to break 
ground in March or early April. A 
December finish is expected with an early 
2023 delivery.

“As far as the tenant basis that we are 
going after and attracting, I would say it’s 
definitely more quasi-retail for this prod-
uct in comparison to what we did over at 
Triad,” said Taylor Hardy, vice president 
of operations at Hardy World.

The development company has built 
commercial space throughout the U.S., 
including Pennsylvania, Kentucky, Flor-
ida and Ladson, S.C., where the Triad 
warehouse was constructed. Hardy 
World completed the project at 8439 
Palmetto Commerce Parkway in April. 
The 47,500 square foot structure is 66% 
leased and has attracted more flex distri-
bution tenants. With the space, tenants 
are able to sub-divide space up to 5,250 
feet, with customizable build-outs, fix-
tures and fittings. 

“Of course we would love to continue 
to invest in the community, and Indigo 
will be our first quasi-retail/more medical 
as far as the kind of tenants that we are 
going after,” Hardy said. 

Hardy’s been eyeing the Charleston 
region for years, watching as the market’s 
grown and working with local economic 

developers who have highlighted how the 
demand for industrial space has outpaced 
supply. 

A year back when the Triad warehouse 
was almost complete, Hardy was already 
searching for her next move when a local 
real estate agent put the Dorchester Road 
property in front.

“We knew just looking at the adjacent 
developments and how well they’ve taken 
off and how receptive the community has 
been to them that (it would be) some-
thing that would serve the community a 
little bit better at large, as far as attract-
ing the medical type of tenants that could 
lend itself to be the primary doctors and 
or the staple goods, serving all the homes 
behind it,” Hardy said.

With the rooftops behind the prop-
erty, the adjacent Publix, nearby Bosch 
manufacturing facility and more, Hardy 
sees Indigo Fields as filling a void in the 
market. 

Plans for Indigo include an L-shaped 
facility, with parking and a right-in-right-
out traffic flow. 

“Just looking at the market and the 
site, the way it laid itself out, the kinds 
of users and what would serve that area 
much better, we determined to be the 
retail type of an asset class, given the 
industrial ... tenant mix in Palmetto 
Commerce Parkway and Ingleside Park,” 
Hardy said.

With Triad behind her and Indigo on 
its way, Hardy continues to seek out more 
opportunities in the Lowcountry, includ-
ing Camp Hall.

“We haven’t negotiated anything yet or 
secured anything to be under agreement. 
However, it is certainly on our radar, and 
we would love to have another site cer-
tainly under agreement by the end of this 
year,” she said. CRBJ

Reach Teri Errico Griffis at 843-849-3144.

Indigo Fields off Dorchester Road would provide 400-plus frontage space on the busy corridor that sees 
more than 40,000 vehicles passing by daily. (Rendering/Provided)
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Father-son duo reclaims family building
By Teri Errico Griffis

tgriffis@scbiznews.com

Joseph Jacobson was looking for a sec-
ond chance in his career.

After 20 years in food and bever-
age, working 100-hour weeks in the heat, 
and opening and subsequently closing 
his own restaurant, he sought some-
thing more. Joseph wanted a venture that 
required less overhead and a more sus-
tainable living.

On Feb. 7, he found a possible answer 
when he and his father, Mike, opened 
Jake’s Market at 19 Broad Street in 
Charleston, re-launching a convenience 
store business they attempted years ago. 
The shop is set up in the Jacobson Build-
ing, a historic downtown property bear-
ing the family’s name for decades.

“My dad and I had kind of talked 
about it a few times over the last months, 
saying, ‘Man, if the current business ever 
left, we really wanted to take another stab 
at things,’” Joseph said. “Now we have our 
opportunity.”

The Jacobson Building earned its 
name in 1953 when Joseph’s grandfather 
I.H. “Jake” Jacobson bought the proper-
ty for his law business. For 20 years, he 
practiced on the second floor, set up a law 
library on the third and rented out the 
ground level to a stock brokerage. 

Following I.H.’s death in 1973, Mike 
and his wife Jan took over the building 
and today the couple live on the third 
floor and rent out the second through 
short-term rentals.

While the family’s history at 19 Broad 
St. begins mid-century, the building 
itself dates back to 1794 when Charles-
ton merchant Andrew Kerr erected the 
structure. The building served as sev-
eral banks from 1817 to 1861 before it 
became home to The News and Courier, 

an 1873 merger between The Charles-
ton Courier and the Charleston Daily 
News. The paper remained there until 
1902, and today is The Post and Courier.  
When Mike moved into the building with 
Jan years later, he was always frustrated 
that there wasn’t a convenient place to 
grab a cup of coffee.

“I would have to go way around the 
corner,” he said. “I told my wife that when 
I finally got a hold of the property, I want-
ed to make it a coffee shop and a conve-
nience store.”

In 2007, Mike made his wish come 
true when he transformed the first floor 
of 19 Broad St. into the original Jake’s 
coffee shop. He filled the shelves with 
pre-made salads, sandwiches and pastries 

from Normandy Farms, Just Fresh, D’Ale-
sandro’s.

Joseph and his wife Allison joined him 
temporarily, taking breaks from their 
individual careers at Oak Steakhouse and 
as a restaurant general manager, respec-
tively. But both returned to their callings 
in time.

On his own again, Mike returned his 
focus to his short-term rental and leased 
out the first floor store to Normandy 
Farms as a satellite location. The transi-
tion made sense since the business was 
supplying most of the market’s food.

In the meantime, Joseph tackled the 
role of executive chef de cuisine at Oak 
Steakhouse, helped launch Oak Table in 
Columbia, and then in 2017 he and Alli-

son opened their own restaurant, Black 
Wood Smokehouse on Folly Road.

“I always thought, ‘Wait until I do 
it myself,’” Joseph said. “Allison and I 
thought we were going to kill it and make 
so much money. But then we got into it 
and realized there’s a lot more to this than 
we experienced running other people’s 
restaurants.”

With a monthly rent comparable to 
downtown real estate, a staff of 15 and ris-
ing taxes, Joseph could hardly turn a prof-
it on $10 barbecue sandwiches. He folded 
in January 2020 as his three-year renewal 
option came up and his wife simultane-
ously needed a kidney transplant.

Looking back, Joseph knew if he hadn’t 
walked away when he did, the pandemic 
hitting weeks later would have put Black 
Wood out of business anyway.

He floundered after that, figuring out 
what to do next or if he should leave the 
industry entirely.

Normandy too struggled. They suf-
fered staffing shortages and hoped to 
leave the Jacobson Building last fall. 
Faced with a vacancy, Mike considered 
giving Jake’s Market another shot with 
Joseph at his side.

“Joseph was at a point where he was 
looking for something that’s the future for 
him. I wanted to get this piece of proper-
ty back,” Mike said. “Things were falling 
into place.”

The business model this go around had 
to be different, though. Given Joseph’s 
culinary background, the market would 
offer a small menu, all cooked in-house to 
lighten overhead. They’d also be the only 
employees.

Doors now open 8 a.m. to 3 p.m., 
Monday through Friday, allowing for a 
good flow during breakfast and lunch 

From left, Mike Jacobson and Joseph, his son, stand together outside of 19 Broad St. (Photo/Provided)

IN FOCUS: REAL ESTATE AND CONSTRUCTION
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“Even in weak markets, there’s a suffi-
cient, latent demand for properties in those 
neighborhoods where (homeowners) can 
get property sold,” Rypkema said. 

He listed statistics that showed the sale 
of buildings in Savannah’s historic districts 
outperformed sales of buildings in the city 
as a whole. 

“Some of these are in very wealthy 
neighborhoods, some are in the opposite 
of wealthy neighborhoods; it didn’t matter. 
All of them outperformed the market as a 
whole,” he said. 

Looking at the Savannah housing mar-
ket’s ups and downs over the past 15 years, 
“The historic districts did better than the 

rest of the city even in the down markets. 
The decline (in these areas) started later, it 
was more shallow, and it recovered soon-
er. So, it doesn’t matter which (real estate) 
market you’re in. You’re doing better with 
your house in that historic district,” Rypke-
ma said.

Another economic benefit to historic 
districts is that rehabbing buildings helps 
the environment with less runoff, less 
materials sent to landfills, fewer miles trav-
eled and more land preserved compared to 
new construction, Rypkema said.

Using an example in Providence,  
R.I., “We took an existing 50,000-square-
foot building (in a historic area) to 
make it a warehouse versus build  
a new one on the outskirts of town 

and asked, ‘How does that make a  
difference in terms of environmental  
consequences?’” Rypkema said. “In 
terms of greenfield land preserved, it  
was four-and-a-half acres. (Rehabbing) 
lowered runoff per dwelling unit by  
2,000 tons.

The infrastructure investment saved 
was $400,000 to $600,000. You’re building, 
saving and reusing. What we have is both 
the most responsible (option) on the envi-
ronmental side and the fiscal side.” 

He noted that despite reputation, 
many preservation committees approve 
most requests for changes and updates 
to buildings in historic districts. 

“Looking at nine years of preserva-
tion commission rulings in Indianap-

olis, 1% of them were turned down,” 
Rypkema said. “In New York, 3% of the 
projects are ever turned down.”

Brian Turner, director of advocacy 
with the preservation society, praised 
Rypkema’s work with PlaceEconom-
ics to advance the economic impact of 
robust historic districts. 

“For decades, (Rypkema) has worked 
with communities to make the case 
for why preservation makes economic 
sense,” Turner said. “He leads the charge 
in convincing even the most deeply 
skeptical that our cultural heritage is 
worth protecting, not only because it is 
beautiful and unique and inspiring, but 
because that uniqueness adds value to 
our community.” CRBJ

HISTORIC, from Page 13  
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and a healthier balance for the owners to 
spend time with family. 

Jake’s Market serves up Italian coffee, 
homemade ice cream and sandwiches and 
salads that range from $7 to $10, a reason-
able price given the downtown location, 
Joseph said. Deli favorites include bacon, 
egg and cheese biscuits and fried chicken 
biscuits in the morning, and then fried 
chicken sandwiches at lunchtime that sell 
out regularly.

“My hope is that sooner or later Joseph 
will take it over, and I’ll go back to help-
ing my wife upstairs with rentals,” Mike 
said. “My wife and I have three kids. To be 

able to spend five days a week with one of 
them is wonderful.”

Down the line, Joseph envisions hiring 
someone to open Jake’s Market on Satur-
days, the business turning a healthy profit 
and knowing he’ll have the time to see his 
son grow up.

“The name of the game is simplify-
ing things,” Joseph said. “The whole idea 
behind this is to make a sustainable living. 
Working the way I was working, before in 
high heat, high intensity situations, you 
can’t do that forever. Our aspiration for 
this place is to make somewhere that I can 
have an artistic outlet that lasts.” CRBJ

Reach Teri Errico Griffis at 843-849-3144.
Built in 1794, the Jacobson Building has been in the family since 1953 when I.H. Jacobson purchased the 
building to start his law firm. (Photo/Teri Errico Griffis)

JACOBSON, from Page 15  
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Heating & Air Contractors
Ranked by No. of Licensed Technicians in the Charleston Area

Company
Phone /
Website / Email

Top Local Official(s) /
Year Founded

Technicians
/

Employees
Residential /
Commercial Specialization M
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Cullum Constructors Inc.
3325 Pacific St.
North Charleston, SC 29418

843-554-6645
www.culluminc.com R. Christopher Cullum

1972
63
141

-
100%

Mechanical contracting, plumbing, medical gas, process piping,
sheet metal and installation for industrial and commercial
applications

No Yes No

Carolina Chillers
3810 Ladson Road, Suite A
Ladson, SC 29456

843-832-2232
www.carolinachillers.com

Robert Holseberg, David
Kunda
2002

40
60

-
100% HVAC, IAQ, energy efficiency Yes Yes Yes

Cullum Services Inc.
3325 Pacific St.
Charleston, SC 29418

843-747-2900
www.culluminc.com

Rudy Cullum, Roy
Driggers
1972

28
40

-
100%

Commercial and industrial HVAC mechanical company; provides
service, repair, installation and maintenance. Office locations in
Charleston, Columbia, and Greenville

Yes Yes No

Morelli Heating & Air Conditioning
2470 Faber Road
North Charleston, SC 29405

843-554-8600
www.morelliair.com
info@morelliair.com

Anthony J. Morelli,
Andrew Morelli
1981

18
48

40%
60%

Service, replacement and installation for residential and commercial
purposes Yes Yes Yes

Berkeley Heating & Air Conditioning
5915 Loftis Road
Hanahan, SC 29410

843-747-6700
www.berkeleyheating.com
info@berkeleyheating.com

Gordon S. Dinger
1958

15
40

65%
35%

Residential and commercial heating and air conditioning sales,
installation and service; geothermal specialist and pool heater
replacements

Yes Yes Yes

Old Dominion Insulation
3404 Salterbeck St., Suite 203
Mount Pleasant, SC 29466

843-229-0142
www.odins.com
info@odins.com

Lee West
1981

15
20

-
100%

Mechanical insulation, low-temperature refrigeration, industrial
process piping and equipment insulation, installation of cold storage
panels, electric heat tracing and fabrication

Yes No No

AGL Heating & Air
3429 Maybank Highway, Suite A1
Johns Island, SC 29455

843-795-0066
www.aglair.com
info@aglair.com

Richard W. Lingle
2004

8
25

90%
10%

Supporting residential homes with free estimates for replacements
and repairs. Key A/C, heating, furnace, geothermal and mini split
service, repairs and installations

Yes Yes Yes

Green Dot Heating & Air
44 Romney St.
Charleston, SC 29403

843-881-1044
www.greendothvac.com
info@greendothvac.com

Jordan Davis, Charles
Basler, Chris Jones
2020

6
19

90%
10% Heating and air conditioning, remodeling and general maintenance Yes Yes Yes

Blanton & Sons
6074 New Road
Ravenel, SC 29470

843-564-1418
www.blantonandsons.com
office@blantonandsons.com

Jimmy Blanton, Lorraine
Blanton
1998

4
35

50%
50%

Plumbing renovation and new light commercial projects; HVAC
renovation, light commercial, residential, walk-in coolers and
freezers

Yes Yes Yes

TemperaturePro Charleston-Summerville
3516 S. Live Oak Drive, Unit D
Moncks Corner, SC 29461

843-256-3985
www.temperatureprocharleston.com
temperatureprocharleston@gmail.com

Tauvao Tuala, Melissa
Tuala
2019

3
6

90%
10%

Residential service, repairs, duct cleaning and installations of
systems as well as indoor air quality products; offer financing, free
estimates and discounts for public service workers

Yes Yes Yes

Because of space constraints, sometimes only the top-ranked companies are published in the print edition. Although every effort is made to ensure accuracy, errors
sometimes occur. Email additions or corrections to research@scbiznews.com.

Researched by Business Journal staff
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Boss Energy
4365 Dorchester Road, Suite 301
Charleston, SC 29405
843-864-7503
www.bossenergysc.com
info@bosssolarenergy.com
KW Installed 2021: 1,000
# Installations 2021: 100
Services offered: Tesla powerwall, resi-
dential and commercial solar 

Hannah Solar Government Services
217 Cember Way, Suite C
Summerville, SC 29483
843-718-1866
www.hsgs.solar
info@hsgs.solar
KW Installed 2021: 1,000
# Installations 2021: 2
Services offered: Solar photovoltaic sys-
tem design, development, installation, 
operations and management, with 90% 
of work completed across the U.S. and 
overseas

Alder Energy Systems
495 Jessen Lane
Charleston, SC 29492
843-388-5493
www.alder-energy.com
info@alder-energy.com
KW Installed 2021: 250
# Installations 2021: 3
Services offered: Provides turnkey 
renewable energy solutions for commu-
nity solar farm development, commercial 
solar and battery storage applications

Blue Raven Solar
3251 Landmark Drive, Suite 242
North Charleston, SC 29418
800-377-4480

Edgewater Energy Systems
7361 Industry Drive
North Charleston, SC 29418
843-937-9999

Palmetto Clean Technologies
1505 King St. Extension, Suite 114
North Charleston, SC 29405
855-339-1831

Raywell Solar
460 King St., Suite 200
Charleston, SC 29403
843-203-0320

Santee Cooper
1 Riverwood Drive
Moncks Corner, SC 29461
843-761-8000

Solar Reflection of Charleston
1164 Northbridge Blvd., Suite B
Charleston, SC 29407
843-769-6087

South Carolina Solar
2398 Clements Ferry Road, Suite D
Charleston, SC 29492
843-510-7500

Southern Current
1519 King St.
Charleston, SC 29405
843-277-2090

VerdeSol
1657 Ware Bottom Lane
Mount Pleasant, SC 29464
843-810-0731

Solar Companies
Ranked by No. of Kilowatts Installed in 2021 in the Charleston Area, then Listed Alphabetically

Because of space constraints, sometimes only the top-ranked companies are published in the print edition. Although every effort is made to 
ensure accuracy, errors sometimes occur. Email additions or corrections to research@scbiznews.com. 
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Harbor Accelerator’s 1st cohort 
application window open for 2022

The Harbor Entrepreneur Center has 
opened the application process for the 
Harbor Accelerator program with some 
exciting changes this year. The 2022 
Accelerator Cohort will stay in residence 
at the Harbor Center for a longer period 
than previous years, and all cohort com-
panies will receive a small initial invest-
ment from a pool of $100,000 upon enter-
ing the program. The residency runs from 
April to September and the deadline to 
apply is March 3. Harbor accepts eight 
companies each year into the program. 

Metal retail store opens for 
professionals, hobbyists

The Metal Supermarkets, a conve-
nience store for metal, is expected to 
open this week in North Charleston, the 
company said in a news release. The store 
expects to become a one-stop shopping 
place for professionals and hobbyists 
seeking metal to work with. The company 
said Metal Supermarkets provides sales of 
different types of metal including hot- and 
cold-rolled, aluminum, copper, brass and 
stainless bars, tubes, angles, channel, sheet 
and plate. In all, the North Charleston 
location will carry more than 8,000 types, 
shapes and grades of metal that can be cut 
to a customer’s specifications.

Brandon Agency acquires search 
marketing agency

The Brandon Agency has acquired 
search and marketing agency Eight Oh 
Two Marketing through its holding com-
pany, TBA Worldwide. Eight Oh Two 
Marketing was founded in 2009 and pro-
vides pay-per-click and SEO marketing 

for ecommerce retailers across the U.S. 
that need help with advertising, content 
marketing and improving analytics for 
digital campaign efforts. Previous clients 
include Orvis, The Company Store, Pure 
Hockey, Frames For America, River-
bend Home and Goal Zero, the compa-
ny said. Eight Oh Two will operate as a 
stand-alone marketing firm with existing 
senior management remaining in place, 
The Brandon Agency said.

Developer to start building
304-apartment community

Sharbell Nexton LLC plans to build 
The Ames, multifamily complex in Down-
town Nexton, a mixed-use development 
in Summerville and Berkeley County. 
Charleston-based Woodfield Develop-
ment recently closed about 10.5 acres of 
land and plans to break ground on the 
project soon with an expected delivery 
date of early 2023, the company said. The 
Ames will include 304 apartments with a 
mix of studio, one-, two- and three-bed-
room units.
Daybreak Market & Fuel
to open location in Nexton

Sharbell Nexton LLC plans to locate 
a Daybreak Market & Fuel convenience 
store in Nexton, a mixed-use communi-

ty in Summerville and Berkeley County. 
Kansas developer Plaza Street Partners 
recently bought 1.62 acres with plans 
to break ground on the new location in 
early 2022. The location could open in 
early 2023. Daybreak Market runs several 
locations in Florida, South Carolina, and 
North Carolina, the company said. The 
4,800 square-foot store will offer fresh and 
pre-made food items along with other 
convenience store provisions.

Bold Capital Group LLC to 
partner on Metameet, pax.world

Bold Capital Group LLC, an invest-
ment and advisory firm headquartered 
in Charleston, will serve as advisor and 
financial backer to Metameet, a Zurich 
company that developed pax.world, an 
interactive, gamified metaverse plat-
form. The company said that pax.world is 
expected to launch its initial dex offering, 
which is a decentralized funding platform 
for businesses, this month, with other 
funding moves afterward.

SC Aquarium partners with
Charleston Coffee Roasters

The S.C. Aquarium is partnering with 
Charleston Coffee Roasters as the lead 
sponsor of the organization’s Nutritional 
Care Program. The aquarium said that 
more than 200 pounds of food are pre-
pared daily for the 5,000 animals living in 
the aquarium with the animal care team 
managing and monitoring the nutriental 
needs of each animal. The aquarium said 
that Charleston Coffee Roasters will pos-
itively impact the lives of the aquarium’s 
permanent collection of animals and help 

People in the NewsBusiness Digest

Foundation donates $1M 
to International African 
American Museum

The International African American Muse-
um has received a grant of $1 million from the 
Yawkey Foundation. The money will be used to 
support the museum’s first year of operations 
along with the installation and development of 
the Gullah Geechee exhibition gallery. The gal-
lery will be designed to increase awareness and 
understanding about the Gullah Geeche peo-
ple who are descendants of Africans who were 
enslaved on the rice, indigo, and Sea Island cot-
ton plantations along the lower Atlantic coast. 
The Gullah Geechee exhibition gallery is one 
of eight core galleries within the International 
African American Museum, which is expected 
to open by the end of the year.

See PEOPLE, Page 21    See BUSINESS DIGEST, Page 20    

ARCHITECTURE

McMillan Pazdan 
Smith has hired 
Katherine DeMou-
ra to a new client 
relationship role. 
DeMoura was previ-
ously director of busi-
ness development 
at civil engineering 
firm Davis & Floyd. 
She also has extensive city management 
experience, having served in admin-
istrator roles for both the city of Pick-
ens and town of Mount Pleasant where 
she focused on economic development, 
public engagement and capital funding. 
DeMoura is a graduate of Clemson Uni-
versity, earning her bachelor’s in political 
science and government and a Master of 
Public Administration. She will be based 
in Charleston with involvement extend-
ing along the coastal areas and support 
statewide in the government sector.

BANKING

South Atlantic 
Bancshares Inc. has 
hired Len Howell as 
executive vice pres-
ident, South Coast 
regional executive. 
Howell has 35 years 
of banking expe-
rience and most 
recently served as 
executive vice president, region execu-
tive for Charleston with Southern First 
Bank. He serves on the board of directors 
of the Roper St. Francis Foundation and 
is the chair of the Roper Fellows Pro-
gram. He previously served as a board 
member for YEScarolina, Trident Unit-
ed Way, Charleston Metro Chamber of 
Commerce, Charleston Regional Devel-
opment Alliance and Carolina Youth 
Development. He will oversee the bank’s 
commercial relationship managers and 
regional executives in the Charleston, 
Hilton Head, Beaufort and Bluffton mar-
kets.

COMMUNICATION

Trio Solutions Inc. announced that 
Jenny Dennis, the agency’s chief operat-
ing officer, has assumed the role of pres-
ident. Dennis joined the agency in 2017 
and has led the company’s operations 
and creative services since that time. As 
president, she will lead the agency’s 14- 
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with the treatment of sick and injured sea 
turtles undergoing care in the S.C. Aquar-
ium Sea Turtle Care Center.

Berkeley County Council passes
redistricting plan for growth

Berkeley County Council has passed a 
redistricting plan to reapportion Berke-
ley County Council districts based on 
changes in population for the county. The 
county held three public meetings on the 
plan during the past month and created 
an online portal for public comment and 
feedback for the plan and the redistrict-
ing map under consideration. The county 
said that redistricting takes place every 
10 years following the release of new data 
from the U.S. Census.

Bank of America COVID-19 donates 
$25,000 to food bank

The Lowcountry Food Bank received 
$25,000 from Bank of America for the 
organization’s mission of addressing food 
insecurity in Charleston region using the 
bank’s in-house initiative to encourage 
employees to get a COVID-19 vaccine 
booster shot. Bank of America Charles-
ton/Hilton Head President Mark Munn 
said by linking employee booster shots 
with an effort to address hunger gave 
employees a chance to demonstrate a 
commitment to the communities served 
by Bank of America and Lowcountry 
Food Bank.

Be A Mentor partners with   
Creatd to drive awareness 

Be A Mentor, a nonprofit that provides 
virtual and in-person mentorships to 
over 300 children in the Charleston area, 
has partnered with Creatd, a nationwide 
technology platform built to give creators 
a voice to enact positive change. Be A 
Mentor will use the partnership to ignite 
change nationwide through reflections on 
how mentorship has impacted lives here 
in the Lowcountry. 

To help support this initiative, commu-
nity members are encouraged to sign up 
for the CreatD platform and enter their 
own mentorship stories. Board chair, Joe 
Waring and his wife, Silvia Waring, have 
also matched CreatD’s gift of $5,000 to 
make a $10,000 impact on the local com-
munity. 

 
African American Museum receives 
3rd grant from FordFoundation 

The International African American 
Museum has received a grant of $500,000 
from the Ford Foundation that will sup-
port its inaugural year of operation, 
including exhibition installations and 
early programming, genealogy work-
shops and Gullah storytelling programs. 
This is the third grant from Ford to the 
museum since 2017, which brings the 
Foundation’s total giving to nearly $1 
million. This investment comes at a cru-
cial time for the International African 
American Museum, with opening set for 
late 2022. 

 Peruvian rotisserie chicken 
restaurant opens in Summerville 

Viva Chicken has opened in Nexton 
Square, serving chicken marinated for 
24 hours with Chef Bruno’s family recipe 
and slow roasted in an open-fire-burning 
charcoal oven. Many of the ingredients are 
imported directly from Peru such as aji 
pepper featured in the Aji Amarillo sauce, 
Peruvian black mint in Viva’s Huacatay 
Sauce and rocoto pepper in the Rocoto 
sauce. 

 
Life Cycle Institute introduces 

online reliability engineering course 
Life Cycle Engineering has launched 

Reliability Engineering Excellence Online, 
an online reliability engineering training 
course, through its education entity, Life 
Cycle Institute. Reliability engineers are in 
demand, and eREE answers this need with 
a flexible and comprehensive curriculum 
for aspiring and experienced engineers. 
The course offers engineers a toolkit of 
templates, assessments, action plans, anal-
ysis tools and other resources to drive per-
formance. 

 
HALOS receives funding  
from The Duke Endowment 

HALOS has received two grants from 
The Duke Endowment to support fam-
ilies negatively impacted by COVID-19 
and to formally evaluate the HALOS 
Kinship Navigation Program. The first 
grant totaling $141,036 allows HALOS 
to continue their COVID-19 Emergency 

Assistance Program, which ensures that 
vulnerable children can stay with their 
caregivers during these unprecedented 
times. The second is a three-year grant, 
totaling $592,000, which will be used to 
implement a quasi-experimental research 
design to help HALOS potentially quali-
fy as an evidence-informed, and perhaps 
evidence-based, model. 

 
Veris LLC and Hood & Selander  
to merge accounting firms 

Veris LLC and Hood & Selander CPA, 
both leading providers of accounting, tax 
and assurance services in the Charleston 
area, announced their planned merger. 
Veris was established in 1986 and current-
ly has 37 employees in offices in Mount 
Pleasant, Summerville and West Ashley. 
Hood & Selander has been providing tax 
and bookkeeping services to local individ-
uals and businesses since 1974. Owned by 
Lowcountry residents R. Scott Hood and 
David E. Selander, the firm has 9 employ-
ees in its Mount Pleasant office. 

 
EventWorks adds design  
company with acquisition 

EventWorks, a Southeastern event 
rental provider, announced the recapi-
talization and acquisition of Crush Event 
Design, a boutique rental and design 
company offering draping, lighting, 
decor, lounge groupings, unique tables & 
bars and other specialty items for near-
ly a decade. Leadership and staffing will 
remain the same at Crush Event Design. 

HOT PROPERTIES
Robert Pratt of RE/MAX Pro Realty 

represented the landlord, Tricom Asso-
ciates LLC, in the lease of 3,384 square 
feet of office space at 8761 Dorchester 
Road, North Charleston, to Palmetto 
Management of the Carolinas. Robert 
Pratt of RE/MAX Pro Realty represent-
ed the tenant.

  
Trey Lucy, Blair Belk of Belk Lucy 

represented the landlord in the lease of 
1,255 square feet of retail space at 3540 
Park Avenue Blvd., Suite 103, in Mount 
Pleasant to Bked Shop. Drew Showfety 
of Palmetto Commercial Properties rep-
resented the tenant.

 
Trey Lucy, Blair Belk of Belk Lucy 

represented the landlord in the lease of 
1,255 square feet of office space at 320 
W. Coleman Blvd., Suite G1, in Mount 
Pleasant to Marley Presswood Group. 
Marley Presswood of Marley Presswood 
Group represented the tenant.

 
Jeremy Willits and Gerry Schauer 

of Avison Young - South Carolina Inc. 
represented the tenant, OOCL (USA) 
Inc., in the lease of 10,069 square feet of 
industrial space at 774 S. Shelmore Drive 
in Mount Pleasant from CC Mount 

Pleasant LLC. Richard Morse and Trad 
Dyches of Palmetto Commercial Prop-
erties LLC represented the landlord.

 
Casey Lowery of Adams Property 

Group represented the landlord, Gas 
Lite LLC, in the lease of 4,130 square 
feet of retail space at 5605-B Rivers Ave., 
North Charleston, to WAC Ventures 
LLC, dba LaundroLab.

 
Kevin Shields of Belk Lucy repre-

sented the tenant, Premiere Automation 
LLC, in the lease of 1,553 square feet of 
office space at 474 Wando Park Blvd., 
Suite 106A, in Mount Pleasant. Hailey 
Clifton of Landmark Enterprises repre-
sented the landlord.

 
Mark Erickson, Matt Pickard, Chloe 

Heiligenstein, Chuck Salley, Dave 
Mathews, Thomas Beard and John 
Peebles of Colliers South Carolina rep-
resented the seller, Weston Inc., in the 
sale of 247,850 square feet of industrial 
space at 3191 Ashley Phosphate Road 
in North Charleston to Iconic Equities 
LLC for $14,734,000.

Bob Caldwell and JR Caldwell of 
Caldwell Commercial Real Estate Ser-
vices represented the landlord, 4917 

Centre Pointe Drive LLC, in the lease of 
9,980 square feet of office space at 4917 
Centre Pointe Drive, North Charleston 
to David Aylor Law Offices LLC.

Charles G. Lane of Holcombe, Fair 
& Lane represented the landlord, H.T. 
McIntosh Family LLC, in the lease of 
3,840 square feet of retail space at 268 
King St., Charleston, to Juliska. Daniel 
M. Pellegrino of Bridge Commercial 
represented the tenant.

 
Markus Kastenholz of Colliers 

South Carolina represented the tenant, 
El Molino Smkt 2 LLC, in the lease of 

35,971 square feet of retail space at 5900 
Rivers Ave. in North Charleston.

 
Mark Erickson and Matt Pickard of 

Colliers South Carolina represented the 
landlord, Westrock MWV LLC, in the 
lease of 25,302 square feet of office space 
at 201 Sigma Drive in Summerville to 
Kion North American Corp.

 
Kristie Roe and William Ederle of 

Colliers South Carolina represented the 
landlord, ES10 LLC and JFM Properties 
LLC, in the lease of 1,912 square feet of 
office space at 1520 Old Trolley Road in 
Summerville to Carolina Chillers Inc.

 
Markus Kastenholz of Colliers South 

Carolina represented the seller, Henry 
Kuznik Trust, in the sale of 92.98 acres 
square feet of land space at Delemar 
Highway in Summerville to Hightower 
Homes.

Andrew Tackitt of Sperry CGA-Rade-
kopf & Associates represented the sub-
lessor, Tattooed Moose, in the lease of 
2,000 square feet of restaurant and bar 
space at 1137 Morrison Dr. in Charles-
ton to Carolina Burgers LLC. Mandy 
Coleman of National Restaurant Prop-
erties LLC represented the tenant.
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member team, serv-
ing clients in the 
nonprofit, healthcare, 
education, real estate 
and professional 
services industries 
across the country. 
She is also responsi-
ble for accomplish-
ing company goals 
while overseeing day-to-day operations 
and inspiring team members. As part of 
the agency’s leadership transition, Jes-
sica Munday, the agency’s founder, will 
assume the role of CEO. Prior to joining 
TRIO, Dennis served as a publisher for 
skirt! Magazine where she launched the 
publication’s first-ever digital product 
and established its presence in the event 
space. She has also served on the board 
of directors for the Center for Women for 
several years, as well as volunteered for 
nonprofits such as Be a Mentor, Commu-
nities in School, LoveGave and Habitat 
for Humanity.

Atlas Technolo-
gies Inc. has hired 
Chaunte’ Turner 
as its new corporate 
communications 
coordinator. Turn-
er will support all 
internal and external 

communications for the company. She 
joins Atlas with fourteen years of expe-
rience in the broadcasting industry. For 
more than a decade she crafted newscasts 
at Live 5 News WCSC, where she climbed 
the ranks from line producer to executive 
producer. She graduated from the Uni-
versity of South Carolina with a Bachelor 
of Arts in mass communications with a 
concentration in broadcast journalism.

CONSTRUCTION

Knight’s Com-
panies has promot-
ed Kim Bokern to 
dispatch manag-
er. Bokern joined 
Knight’s as an order 
entry clerk and was 
promoted to dis-
patcher within her 
first year. In her new 
position, she will train and manage seven 
dispatchers and dispatch services in 
Knight’s Redi-Mix markets in Columbia, 
Charleston, Beaufort and Savannah. She 
is based at Knight’s Summerville main 
office and will travel to other markets as 
needed.

HNTB has hired Shannon Meder as 
group director and vice president. Based 
in Charleston, Meder will play a key role 
in building HNTB’s practice in South 
Carolina by leveraging her career-long 

experience working 
with clients across 
the state on a vari-
ety of transporta-
tion infrastructure 
projects. Prior to 
joining HNTB, she 
served in a variety of 
senior-level roles for 
another consulting 
firm in the state. Her expertise covers a 
broad range of areas, including project 
development and NEPA documenta-
tion, alternative delivery methods for 
transportation infrastructure, natural 
resource analysis, public involvement and 
outreach, quality assurance and environ-
mental compliance. She is an active par-
ticipant in a variety of professional associ-
ations, including the National Association 
of Environmental Professionals and the 
South Carolina Chapters of the American 
Planning Association, American Council 
of Engineering Companies and Women 
in Transportation Seminar.

Cullum Con-
structors Inc. has 
hired Jason Dawkins 
as pre-fabrication 
manager. In this new 
role, Dawkins will 
work closely with 
design build, con-
struction and fabri-
cation operations. He 

has over 20 years of experience in the con-
struction industry and earned his Bache-
lor of Science in mechanical engineering 
from the Georgia Institute of Technology.

CONSULTING

Rick Durkee, 
founder and presi-
dent of the Coastal 
Financial Planning 
Group, has been 
elected to the board 
of directors of the 
BBB Serving Central 
South Carolina and 
Charleston. Since 
founding the Coastal Financial Plan-
ning Group in 2003, Durkee has served 
his clients and the community by offer-
ing advanced retirement planning 
solutions for individuals and business  
owners. 

He also hosts two podcasts: Navi-
gating Retirement and Christian Busi-
ness Values, and recently achieved the 
Retirement Income Certified Profes-
sional designation from the Amer-
ican College of Financial Services.  
He earned his bachelor’s degree in busi-
ness management/marketing from the 
University of South Carolina in 1981. The 
local BBB serves 15 counties of South Car-
olina. It is committed to being a leader in 
advancing marketplace trust and helping 
people find businesses they can rely on.

Rick Durkee

Dawkins

Shannon Meder

Kim Bokern

Turner

Jenny Dennis
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SLIFER

Timid response to Russia unlikely
to create economic chaos in US

Nobody knows exactly what is 
going to happen next in the war 
between Russia and Ukraine. But 

a couple of things seem obvious. Ukraine 
cannot last long without significant mil-
itary support from the U.S. and Europe.

The willingness of Germany and the 
Netherlands to send 
military equipment 
to Ukraine is a step 
in the right direction, 
but far too little and 
way too late. There 
is no still no talk of 
reducing or eliminat-
ing Russia’s primary 
exports of oil or nat-
ural gas. Preventing 
Russia from using 
the SWIFT network 
is useful, but its effec-
tiveness is dampened by the fact that it 
excludes oil transactions. There seems to 
be no intention whatsoever by the U.S. 
and Europe to reverse what is happening 
in Ukraine. No one is willing to stand up 
to a bully. Putin wins.

Within days Ukraine has moved into 
Russia’s sphere of influence. In light of 
that relatively tepid response by the U.S. 
and Europe, there is likely to be little 
impact on the U.S. economy. Firms will 
continue to create jobs. The consum-
er will continue to spend. The economy 
will continue to grow at a reasonably 
rapid pace. Inflation may be higher than 
thought previously.

In view of the heightened uncertain-
ty, any notion that the Fed will respond 
aggressively to counter rising inflation is 
off the table. Rates will rise but not rap-
idly enough to do any particular damage. 
Ho hum. More of the same. The out-
come could be different, but that requires 
political courage. That willingness to act 
aggressively is distinctly lacking on both 
sides of the Atlantic.

What do we conclude from all this? 
First, volatility in all markets will remain 
elevated for some time to come and will 
ebb and flow with every successive news 
headline. 

 As long as this nervousness persists, 
it will be hard for the stock market to 
rebound. 

But in the absence of a more vigorous 
response by the West, it may not sell off 
that much either. As amazing as it seems, 
the S&P 500 index is only 9% below the 
record high level it set in December. It 
feels more like 40%.

Why is the stock market hanging in 
there? First, firms are still creating jobs. 
Payroll employment has risen on aver-
age 540,000 per month for the past three 
months and the weekly data on initial 
unemployment claims suggest that we 

will get another solid report for February. 
We expect to see an increase in employ-
ment of 500,000 in that month and a 
decline in the unemployment rate of 0.2% 
to 3.8%.

Second, consumers are continuing to 
spend. Consumption spending jumped 
2.1% in January. While a part of that gain 
was attributable to inflation, real con-
sumption spending climbed by 1.5%. The 
first quarter is off to a great start. 

Perhaps contributing to the January 
spending spree is the fact that the number 
of new COVID cases has plunged since 
reaching a peak in mid-January. Air travel 
and dining in restaurants have rebounded 
vigorously. People are doing things that 
they chose not to do when COVID cases 
were soaring.

At the same time, the beleaguered 
manufacturing sector may finally be 
emerging from its supply constrained 
doldrums. Durable goods orders jumped 
3.2% in November, 1.2% in December 
and 1.6% in January. In the past year 
durable goods orders have risen 14.1%. 
In the past three months that has picked 
up to a breath-taking 24% pace.

The bottom line is that through Janu-
ary the economy was on a roll. Maybe the 
situation in Ukraine will change all that 
and growth will soften. But the weekly 
data on layoffs and the number of people 
receiving benefits suggest that nothing 
has changed through mid-February. The 
steadiness in stock prices seems to indi-
cate that investors have not lost the faith. 
The economic fundamentals thus far sug-
gest solid growth in the economy. Unfor-
tunately, that steamy growth rate has 
pushed inflation higher as demand far 
outstrips supply. The Fed’s inflation target 
– the core personal consumption expen-
ditures – has risen 6.1% in the past year 
and is showing no sign of slowing down. 
We look for it to climb by 5.2% in 2022.

To alter all this there needs to be a 
game changer. The United States and 
Europe need to do something to induce 
fear in Putin. He could respond to the 
sanctions, but he does not need to do 
anything else. He has Ukraine. Anything 
further on his part could trigger a more 
vigorous response by the West. Why 
bother? He has won. Sad. CRBJ

From 1980 until 2003, when he retired, Stephen 
Slifer served as chief U.S. economist for Lehman 
Brothers in New York City, directing the firm’s 
U.S. economics group along with being respon-
sible for forecasts and analysis of the U.S. 
economy. He has written two books on using 
economic indicators to forecast financial moves 
and previously served as a senior economist at 
the Board of Governors of the Federal Reserve 
in Washington, D.C. Slifer can be reached at 
www.numbernomics.com.
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Economic pressures driving trucking sector to get creative
If the last two years have taught us 

anything, it’s that change is constant. 
And that constant change can either 

be a good thing, or a complete horror 
show. Personally, as a tax expert and 
accountant for the transportation and 
logistics industry, my many interactions 
and experiences with clients (from truck-

ing company owners 
to contractors and 
beyond) have helped 
my ability to iden-
tify critical industry 
trends.

Pay rates, bonuses
In 2020, at the 

height of the pan-
demic, layoffs and 
furloughs were a 
workplace norm. This 

was especially true in the trucking indus-
try. One New York-based trucking compa-
ny that I’m very familiar with, revealed in 
June of 2021 how his company was forced 
to lay off mostly all its workforce after los-
ing 85% of his company’s business due to 
the pandemic and business shutdowns. 
But even more than that, he explained that 
it is the bounce back that is proving the be 
the hardest hurtle of them all. 

What I noticed, was the unbalanced 
trend of business returning faster than 
expected, but a workforce that wasn’t. It’s 
as if no one wants to return to the trucking 
space. So, companies are getting creative. 
For example, I became aware of a truck-
ing company that was running an internal 
referral program that seemed to be getting 
some traction. They had proposed to their 
current employees that is they referred an 
individual who’s ultimately hired as a driv-
er, then they both receive a $1,500 bonus 
split into two $750 payments. But if some-
one walks in looking for a driving posi-
tion and gets hired, that individual scores 
a $3,000 sign-on bonus.

That kind of hiring tactic might seem a 
bit much, but in my interactions with cli-
ents looking for advice on how they too can 
go about moving money around to offer 
sign-on incentives, I’ve seen things such as 
sign-on bonuses and equity share options 
offered to new hires. Trucking companies 
are, at least in my opinion, open and will-
ing to pull out all the stops when it comes 
to hiring qualified drivers and will put 
their money where their mouth is to get 
individuals behind the wheels of trucks. 

And not to mention, it’s a win-win for 
both the driver and the trucking compa-
ny. Drivers can leverage their worth for 
greater incentives and better pay, while 
companies are able to stay afloat and meet 

the needs of customers. The only question 
is how long trucking companies will be 
able to keep up with meeting the require-
ments of these inflated rates, and whether 
it’s in their interest to continue to do so in 
the long run. Only time will tell. But for 
now, at least, in 2022, drivers can expect 
to receive all the perks imaginable, and it 
just might stay that way for the foresee-
able future.

Inflation and its effect on the industry
If you own a trucking company, or if 

you’re a trucking contractor, you need to 
pay especially close attention to this 2022 
trend, because it isn’t a good one. I’m 
talking about inflation. And no, this isn’t 
about the air in your tires. It’s the kind 
of inflation that means equipment costs 
are going to go up, way up. Let’s take for 
instance the cost of a trailer.

What used to cost you $30,000, might 
now cost you at least $8,000 to $9,000 
more for that same trailer. Between short-
ages in materials and labor, costs for 
things like lumber, aluminum, steel, and 
polyethylene are running sky high. 

Lets’ not forget the rising operation 
costs. For owners, the worker shortage 
is causing direct labor costs to rise. As I 
mentioned above, the lengths to which 

companies are going to secure driver tal-
ent is the most extreme it has ever been, 
and that trend is set to continue all the 
way through 2022, and potential beyond 
this year. Then there are the fuel costs. 
Can’t get anywhere without that. But they 
are up 34% year-over-year, which illus-
trates a need for companies to implement 
a 3-4% rate increase.

Although most trucking companies 
surcharge for this kind of thing, infla-
tion does not happen in a vacuum. What 
I mean by that is this, the economy is an 
eco-system — a complete circle of sorts. If 
costs increase at one point in that circle, it 
is bound to find its way back to the others 
in that supply chain in one way or anoth-
er. Not only is the cost circling around in 
the supply chain its also trickling down to 
the increased cost of the everyday items 
that we use: groceries, personal items, and 
the cost to fill the gas tank on your per-
sonal vehicle. The cost of moving goods 
from point A to B has increased signifi-
cantly and is being passed down to the 
everyday consumer.

Expect trucking industry to grow
Sometimes change is a good thing. 

And in this instance, the 2022 forecast 
for the trucking industry is a good thing. 

According to The U.S. Freight Transpor-
tation Forecast for 2022 put out by the 
American Trucking Association, HIS 
Global Insight, and Martin Labbe Asso-
ciates, freight tonnage is expected to grow 
in the U.S. alone by 24%.

Industry revenue is expected to rise 
66%. So, if you are an owner or contractor 
in the trucking industry, my advice is to 
stick with it, no matter what it takes. The 
industry doesn’t seem to be slowing down 
anytime soon. 

Vanessa Gant is an accountant and 
tax strategist for the transportation and 
logistics Industry. Gant, who serves fleet 
and owner-operators, is the founder of 
Provision Accounting Solutions in Sum-
merville. CRBJ

Vanessa Gant is an accountant and tax strate-
gist for the transportation and logistics Industry. 
Gant is the founder of Provision Accounting 
Solutions in Summerville.
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Trucks and passenger traffic travel down Interstate 26. The pandemic deepened an already high demand for qualified truck drivers. (Photo/File)
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